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WHAT IS MERCOSUR? continued from page 1

Table 1 Mercosur Countries at a Glance

Table 2 Pittsburgh Metropolitan

Area Merchandise Export Totals to
Selected Countries (Thousands of Dollars)

Canada

Mexico

All South America
Argentina
Brazil

Caribbean & Central
America

All Europe (including
non-EU countries)

All Asia
All Africa
Near East
Australia
World

1999 % Change
1993-1999
$1,410,513 90%
$397,487 121%
$156,722 (43%)
$15,070 (75%)
$80,642 (0.2%)
$74,775 25%
$977,885 24%
$710,432 4%
$58,309 13%
$104,773 (29%)
$49,246 (18%)
$3,940,324 32%

11% to Peru

Population | Language | Estimated | Estimated Estimated
1999 GDP | Exportsin 1999 | Imports in 1999
per capita
Mercosur Members
Brazil 174 million | Portuguese| $6,150 $46.9 billion: $48.7 billion:
18% to the U.S.,| 23% from the U.S.,
13% to 13% from
Argentina Argentina
Argentina | 37 million | Spanish $10,000 $23 billion: $25 billion:
24% to Brazil, | 28% from the EU,
21% to the EU | 21% from Brazil,
22% from the U.S.
Uruguay | 3.4 million | Spanish $8,500 $2.1 billion: $3.4 billion:
45% to 43% from
Mercosur, Mercosur, 20%
20% to the EU, | from the EU,
7% to the U.S. | 11% from the U.S.
Paraguay | 5.7 million | Spanish $3,650 $3.1 billion: $3.2 billion:
to Brazil, 34% from Brazil
Argentina, and
the EU (details
not available)
Associate Members
Chile 15 million | Spanish $12,400 $15.6 billion: $13.9 billion:
27% to the EU, | 24% from the
16% to the U.S.,| U.S., 23% from
14% to Japan | the EU
Bolivia 8.3 million | Spanish, $3,000 $1.1 billion: $1.6 billion:
Quechua, 16% to the UK, | 32% from the U.S.,
Aymara 12% to the U.S.,| 24% from Japan,

12% from Brazil

Source: 2002 World Almanac

Source: Exporter Location Series,
of Commerce

Census Bureau, Department
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1
How Is MErcosur DIFFERENT FROM THE EU?

Despite its success in increasing trade among its member countries,
Mercosur differs from the European Union in several important ways.

No supra-national laws, institutions, and regulations

No common currency

No free movement of citizens

No common product standards

EU a consortium of developed countries; Mercosur a
mixture of developed and developing countries



MEercosurR CouNTRY CONDITIONS

The Crisis in Argentina

Uruguay

Table 3 Leading Sectors for U.S. Exporters to Mercosur

Country Industrial Sector Value of 2001
Market in $US
Billions

In any economy, market Argentina Telecommunications equipment $2.8
demand and competition rise and Computer hardware and peripherals $1.7
fall as macroeconomic conditions Travel and Tourism (outbound) $1.6
Char)ge_. The U.S. Commercial Brazil Computer hardware and peripherals $6.0
Service in the two largest Mercosur Telecommunications equipment $17.9
economies identifies the fO”OWlng Oil and Gas machinery and services $6.3

industrial sectors (see Table 3) as
among the leading sectors for

Associate Members

U.S. exports and investment. Bolivia Oil and Gas machinery and services $1.0
(Comparable analysis for Paraguay Mining $2.8
and Uruguay was not performed Chile Pollution control equipment $2.5
in 2001.) Computer hardware and peripherals $1.2

Telecommunications equipment $.5
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Brazil

Paraguay
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U.S. Commercial Service Pittsburgh

Wolfgang Schlor
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Western PA International BusinessNet:
www.pitt.edu/~wpaintl/

Global Emerging Markets Web site:
www.pitt.edu/~ibcmod/gem/

International Business Center Web site:
) http://ibc.katz.pitt.edu
U.S. Department of Commerce Trade Information

Center Hotline 1-800-USA-TRAD(E)

WELCOME
The International Business Center
) ) welcomes Keith Kirkham, head of
Pennsylvania Department of Community and the Pittsburgh Office of the U.S.
Economic Development Commercial Service of the U.S.

Department of Commerce. Keith

came to the Pittsburgh area last
August from his prior post with
the Commercial Service in the
American Embassy in Tokyo,
Japan. Keith has joined the
editorial board of the Western PA
International Business Newsletter.

The economic and political conditions described in this
issue are current as of July 15, 2002.
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