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PASSAGE TO INDIA continued from page 1

Sector

Computer software and services

2002 Est’'d
Indian Market
(US 3$)

$9.62 billion

2002 Est’d
Imports from US
(US $)

$9.67 billion*

Telecommunication services

$9,174 million

$3,630 million

Telecommunication equipment

$12,664 million

$1,404 million

Computers and peripherals

$3,982 million

$1,204 million

Education

$2,299 million

$767 million

Pollution control equipment

$4,356 million

$610 million

Biotechnology

$485 million

$163 million

Power transmission and distribution

$5,977 million

$152 million

Medical equipment

$1,745 million

$150 million

Process control equipment

$550 million

$90 million

11

Airport and ground support equipment systems

$215 million

$50 million

12

Textile machinery

$596 million

$20 million

13

Air-conditioning and refrigeration equipment

$1,249 million

$20 million

14

Franchising

N/A

N/A

* Imports of U.S. computer software and services slightly exceeds total market in India due to extensive

exports (outsourcing) of Indian products and services.

(Source: USDOC, Country Commercial Guide, India, FY 2002. These numbers are estimates only.)

Sector Rank 1:
Computer Software and Services

Sector Rank 2:
Telecommunications Services

Sector Rank 3:
Telecommunications Equipment
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India Facts at a Glance

Population: Approximately 1.1 billion, 28% of
whom are urban
Capital: New Delhi
Principal languages: Hindi (official), English (associate
official), 14 regional languages
Chief religions: Hindu (80%6), Muslim (14%)
Where can | find Chief industries: Textiles, steel, processed foods,
. . cement, machinery, chemicals,
more information mining
on India? Chief crops: Rice, grains, sugar, spices, tea,
The detailed Country Commercial Guide, published cashews, cotton, potatoes, jute,
by the U.S. Commercial Service, provides political giseed

and economic forecasts. recommendations on ho Minerals: Coal (fourth-largest reserves in the
onomic Torecasts, reco lons on how world), iron, manganese, mica

to market U.S. products and services in India, Per capita GDP: US $2,500 (2001 est. at purchasing
economic and trade statistics and regulations, and power parity)

more. It can be viewed online by typing “country Imports: $53.8 billion (f.0.b., 2001), 8% from
commercial guide, India” in your Web browser or the U.S.

by visiting www.usatrade.gov. More information on Exports: $44.5 billion (f.0.b., 2001), 23% to
India can also be found in the CIA's World Fact Book, the U.S.

at www.cia.gov/cia/publications/factbook.
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WorkING WITH USAID 10 ENTER AN UNFAMILIAR MARKET

Contact Information

Where can | find information on
doing business with USAID?

The USAID Web site containing
general information and fre-
guently asked questions is located
at www.usaid.gov. The agency’s
main telephone number is 202-
712-0000. Worldwide business op-
portunities (in the form of solicita-
tions) can be found on the USAID
Business and Procurement site:
www.usaid.gov/procurement
bus_opp/. This page contains the
Traini ng agency’s policies governing grants,
contracts, and other implementa-
tion mechanisms used by USAID as
well as links to other key sites.

Commodities

Where can | find more information
about export licenses?

Food Aid The U.S. Bureau of Industry and
Security sponsors a Web site at
www.bxa.doc.gov. This site provides
the details on the process by which
U.S. exporters obtain a license to
export a specific product or service
to a specific location (or, on occa-
sion, a specific buyer).

How do | contact the Pittsburgh
Office of the U.S. Commercial
Service of the U.S. Department of
Commerce?

Contact Keith Kirkham and his staff
Technical Assistance in Pittsburgh at 412-395-5050 or
by e-mail at office.Pittsburgh@
mail.doc.gov, or visit them at their
offices on the 20th floor of the Fed-
eral Building at 1000 Liberty Av-
enue in downtown Pittsburgh.




CLI| CorrPORATION’S TECHNOLOGY EXCEEDS EXPECTATIONS

A Snapshot of Department of
Energy/USAID-India Cooperation

Since 1982, the Department of Energy’s
National Energy Technology Laboratory
(NETL) and its predecessor organizations
and technical services contractors have
supported the U.S. Agency for Interna-
tional Development in the implementa-
tion of various energy and environmen-
tal (E&E) components of its development
programs in India. These efforts have fo-
cused largely on showcasing U.S. E&E tech-
nologies, products, and services that will
enable India to better use its indigenous
coal, as well as its sugar cane production
wastes, for clean, efficient power genera-
tion. This has been accomplished through
a balanced mix of U.S.- and India-based
training activities for Indian power plant
personnel; demonstrations of technology
and power plant testing, operation and
maintenance procedures; and first-of-a-
kind projects, such as the use of fly ash to
reclaim mined areas in India. Supporting
NETL in managing this project is Energy &
Environmental Solutions, LLC, a joint ven-
ture of Science Applications International
Corporation and EG&G.

For further information on NETL’s
projects in India and other countries, con-
tact Scott M. Smouse, NETL’s Senior Man-
agement and Technical Advisor - Interna-
tional, at Scott.Smouse@netl.doe.gov.
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Expand Your Markets

with the U.S. Commercial Service

“No one matches our ability to help businesses overseas,” maintains Keith
Kirkham, Director of the Pittsburgh Office of the U.S. Commercial Service of the
U.S. Department of Commerce. “Our eight offices in India seek out new sources of
demand, introduce American companies to Indian contacts, and advocate for U.S.
businesses’ interests in India.” Kirkham cites the depth and breadth of the Com-
mercial Service’s market expertise as a chief asset for its clients. “We can offer a
high degree of experience in industries ranging from major power projects to
consumer goods in India. We know and have access to the decision makers in the

business community and the government of India.”

The Commercial Service’s assistance falls into three
areas, all designed to help exporters gain new sales
and expand market share:

Market Research

“We provide current and specific information
about the Indian markets and the prospects for a
given product or technology,” explains Kirkham.

Advocacy

“We use a wide range of methods to advocate
for U.S. companies to win competitive bids, espe-
cially against local or third country competitors.”

Introductions to Potential Partners

Through its Gold Key Services, the Commercial
Service can qualify and introduce your company to
prospective distributors, agents, or sales represen-
tatives in India.

Kirkham encourages companies interested in doing
business in other markets to contact his office as well.
“We are on the ground and assisting U.S. companies
in more than 110 cities in 85 countries worldwide.”
Companies can access that network through the Pitts-
burgh Office of the U.S. Commercial Service.

Contact Keith Kirkham and his staff in Pittsburgh
at 412-395-5050 or by e-mail at office.Pittsburgh@
mail.doc.gov, or visit their offices on the 20th floor of
the Federal Building, 1000 Liberty Avenue, downtown
Pittsburgh.

Black Box

While this issue of Western Penn-
sylvania International Business News
has focused on technology-driven
products with lengthy sale and in-
stallation timeframes, these are not
the only goods or services that this
area exports to India. Black Box Cor-
poration, located in Lawrence, has
worked with a single Indian distribu-
tor since 1993. “Our distributor,
Trans-Tel Communications, used to
market our products under their
own hame—that’s not uncommon—
but now they sell our products un-
der the Black Box name,” says Sherry
McCarren, Supervisor of Customer
Sales and Service. “It did take a while
before they understood how we
wanted to do business, but we are
very pleased with our success.”

Black Box provides worldwide in-
formation solutions: a wide variety
of data communication equipment
such as cables, switches, and adapt-
ers that connect one computer to
another. The company has 21 inter-
national offices and services in 132
countries around the world. Visit
Black Box at www.blackbox.com.
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