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Canada— : _
Giant of the North Pennsylvania’s Leading Exports to Canada

2003 2004
‘

illi (]
Chemical Manufactures $928 6 $1,075 17
Machinery Manufactures $715 $726 11
Primary Metal Manufactures $461 “ $675 11

Transportation Equipment $678 $551 8
Computer and Electronic Products $456 “ $494 8

Electrical EQuipment Appliances

and Parts $267 | 4 $312 5
Processed Foods $292 $311 5
All Other $2,052 $2,251 | 35

Total $5,849 [100%| $6,395 100%

Source: Office of Trade and Industry Information, Manufacturing and Services, International Trade Administration,
U.S. Department of Commerce
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Saskatchewan—the Heart of the
Canadian Bread Basket

Ontario—Economic
Powerhouse

Quebec—Big Importer of
U.S. Goods

Act Now to Benefit from Vancouver
2010 Winter Olympics

“A rising tide lifts all boats”—so act now to take advan-

tage of the boom in exports and infrastructure opportu-

nities created by the Olympic Winter Games that will be
held in Vancouver, British Columbia in 2010.

Although 2010 seems far away, the reality is that many
of the more than $7 billion worth of projects directly
and indirectly related to the 2010 Olympics are starting
now, so it is critical to immediately establish key busi-
ness relationships in British Columbia in order to take
advantage of this bonanza of opportunities.

The British Columbia (B.C.) economy is currently Canada’s
fastest growing market, with a boom in both commer-
cial and residential construction, resulting in a lack of
construction materials and equipment. U.S. contractors,
architects, and engineering consultants can find attrac-
tive possibilities for productive strategic alliances
with B.C. firms.

Projects include the building of numerous sports and
housing facilities, an emergency communications center,
the expansion of the port and the airport, a U.S.$1.7
billion rapid transit project to connect the airport with
downtown Vancouver, numerous highway upgrades, and
an expansion of Vancouver’s convention center.

The Olympics sports facilities are scheduled to be com-
pleted by 2008, two years prior to the Olympics, in order
to hold international competitions at those sites prior to

the Games as part of the preparation process.

Winter Games-related export opportunities for Pennsylvania
firms include the following products:

Snow machines
Electrical and plumbing equipment
Artificial turf
Stadium seating, ski jumps, hockey arena equipment,
Zambonis
Clocks
Television screens
Industrial heaters
Health science, fitness, and physiotherapy equipment
Portable lavatories
Radio communication equipment

For more information on the procurement bids and the
status of the infrastructure projects, visit
www.buyusa.gov/canada/en/vancouverolympics.html.



Mexico— _ _ _
Southern Neighbor Pennsylvania’s Leading Exports to Mexico

Vaiet Opprtunites
in Mexico Primary Metal Manufactures $270 $237

Chemical Manufactures
Computers and Electronic Products n
Machinery | %69 | 6 | $107
Al Other

Total $1.112 $1,198 | 100%

Source: Office of Trade and Industry Information, Manufacturing and Services, International Trade Administration,
U.S. Department of Commerce

Mexico—Market Entry
Strategies

®

FirstEnergy Leads Trade
Mission of PA, NJ, and OH
Firms to Exhibit at EXPO
MANUFACTURA 2006

Expo Manufactura, Mexico’s premier
manufacturing show, will be held March
7-9, 2006, in Monterrey, the “Industrial
. . Heart of Mexico” and home to more than
Cha”eng_es to Doing Business 13,000 manufacturers. This will be the

In Mexico 12th edition of Mexico’s largest metalwork-
ing and manufacturing exhibition featuring
machine tools, automation and assembly
technology, CAD/CAM, robotics, software,
coil winding, and welding technologies.

“Expo Manufactura 2006 will create an
excellent opportunity for Pennsylvania
machine tool and metalworking manufac-
turers to meet with key decision makers
and buyers, and break into the Mexican
market. We expect to see more than 250
exhibitors with about 60 from the U.S.,
and the audience will include more than



Security and Prosperity Partnership of e
North America Will Help Pennsylvania Firms The SPP Will Directly

Increase Exports

7,500 professionals from several coun-
tries,” says Deborah Doherty, Director, U.S.
Commercial Service, Harrisburg Office.
“We strongly encourage Pennsylvania
customers of FirstEnergy to explore this
tremendous marketing opportunity.”

FirstEnergy has again partnered with the
U.S. Commercial Service in fostering the
participation of U.S. firms in Expo
Manufactura 2006. If you are a FirstEnergy
customer, the company may underwrite
certain expenses as well as arrange for
appointments with key decision makers
and potential business partners through the
“Gold Key” service offered by the U.S.
Commercial Service.

For more information on the
FirstEnergy Trade Mission

to Expo Manufactura, contact

Deborah Doherty at the U.S. Commercial
Service, Harrisburg Office,

Tel: 717-503-4658 or e-mail:
Deborah.Doherty@mail.doc.gov.

Benefit Pennsylvania
Exporters

Pennsylvania exporters will benefit
directly by at least three of the key
SPP initiatives: the relaxation of the
rules of origin, the creation of low-
risk ports of entry, and the harmo-
nization of regulations and
certifications. “The SPP will build
capacity, increase the flow of legiti-
mate trade, and help industries in
Pennsylvania,” says Antonio (“Tony’’)
Ceballos, Director, Philadelphia U.S.
Export Assistance Center, U.S.
Commercial Service. “One key
benefit is the liberalization of the
rules of origin , which will make it
easier and less expensive for
exporters. Under this agreement,
products that are at least 50%
NAFTA in origin will qualify for
preferential tariffs.”

In addition, Ceballos observes that
certain key industries—such as
chemical manufacturers, information
and technology, and agribusiness—
will benefit greatly from the
harmonization of regulations. “This
initiative will reduce the present
redundancy of certification—a U.S.
certified product won'’t have to get
re-certified in Canada or Mexico,
for example. This should increase
trade in these areas, many of which
are top exports of our state.”

Another benefit of the SPP will be
the relaxation of borders. “If we
can expedite the movement of
legitimate travelers and goods, it
will increase travel and tourism—a
big income-generator for all
countries, especially the U.S.,” says
Ceballos. “For example, Philadel-
phia is the number one tourist
destination in Pennsylvania—under
the SPP we can expect to see increases
in the tourist trade here. In addi-
tion, some months ago, Canada
completed the pilot projects to test
Weigh-In-Motion (WIM) technology
at Canada-U.S. border crossings to
take advantage of state-of the-art
technology to exchange traffic flow
data without impeding trade.”

Ceballos urges manufacturers to
stay abreast of the changes and
relaxations of rules and regulations.
“The government Web site
contains an information timeline
that will inform companies in these
key sectors when the benefits of the
agreement are going to begin,”
says Ceballos.




Ask the DEC Corner

Q: How do export control agencies
such as the State Department define
the word “exports?” Is this something
I need to be concerned about?

Margaret Gatti, Esq., Mid-Atlantic
District Export Council Chair,
responds:

GLOBE 2006 Selling to
Canada’s Environmental
and Mining Sectors

Pennsylvania companies
looking to sell to Canada’s
environmental and renewable
energy markets, and the mining
sector, one of Canada’s pre-
dominate markets, should plan
to attend GLOBE 2006 on
March 29-31, 2006 in
Vancouver, British Columbia.
Companies can arrange for
exhibition space, counseling by
local Commercial Service
officers, and introductions to
local companies and Asian-
based distributors. Prospective
industries include pollution
control equipment, renewable
energy systems, water resource
equipment and services, the
mining industry, and environ-
mental engineering. For more
information, contact your U.S.
Commercial Service Office.

Get Started
Exporting

Start or enhance your
export program by
working with the U.S.
Commercial Service as a
“one-stop shop™:

PHILADELPHIA U.S.
EXPORT ASSISTANCE
CENTER:

Visit
www.buyusa.gov/
philadelphia or call
Tony Ceballos, Director,
U.S. Commercial Service,
at 215-597-7141.

PITTSBURGH U.S. EXPORT
ASSISTANCE CENTER:
Visit
www.buyusa.gov/
pittsburgh
or call Lyn Doverspike,
Director, U.S. Commercial
Service, at 412-644-2800.

HARRISBURG U.S. EXPORT
ASSISTANCE CENTER:
Visit
www.buyusa.gov/
harrisburg or call
Deborah Doherty,
Director, U.S. Commercial
Service, at 717-221-4510.

For more information on
doing business in Canada,
visit
www.buyusa.gov/
canada/en/.

For more information on
doing business in Mexico,
visit
www.buyusa.gov/
mexico/en/.



Gold Key Program Opens Export Doors for Erie Software

Company (continued from page 1)

“Companies should be aware that
there are a tremendous number of
resources hoth locally and statewide
in Pennsylvania that want to help you
learn to export—that’s what they are
tasked to do. These government
resources gave us tremendous help
with the paperwork and the regula-
tions—if I had had to sit there and read
the manuals, it would have taken days
and | probably wouldn’t have done it.
And many of these services are free!”

Thomas Pherson, President
Intelligent Manufacturing Solutions

Canada Video Fact Sheets on the Web

As part of its ongoing commitment to provide exporters
with easy-to-use and current information, the Commercial
Service Canada offers video-based fact sheets viewable on
the Web. The site offers free upgrades to Windows Media

Player, or the fact sheets can be made available on CD or

hard copy. New fact sheets are added weekly. Topics
currently include a general introduction to exporting to
Canada, working with government procurement bids, and
selling to the mining, agricultural equipment, environmental,
and health technology sectors. Visit
www.docsinbox.net/Factsheets/canadabiz.html.
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